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Co-Promotional Advertising Trade Application

Please fill out the application completely. All requested information is required for consideration to enter into a co-promotional advertising trade agreement.
Date: 
Organization: 
Contact: 
Address: 
City, State, Zip Code: 

Phone: 
Fax: 
Email: 
Website: 
Alternate Contact

Alternate Phone:                                Alternate Email: 
Are you a non-profit organization?
 FORMCHECKBOX 
 Yes

 FORMCHECKBOX 
 No
If yes, please provide proof of non-profit status.
Please describe your organization, including the organization’s mission statement:

Please describe why you would like to enter into a co-promotion with CTA:   
Please describe why you feel a partnership with your organization would be advantageous to CTA, how it would increase ridership, and other potential benefits CTA would receive:  
Please estimate the potential audience that CTA will reach through a co-promotion with your organization:

Please provide a list below (or attachment) of each entitlement and the value of each entitlement that you are offering to CTA for advertising trade, including written documentation that details how the value of each item was determined (i.e. media rate cards, valuation statements, detailed explanations of how values were calculated, etc.):

Please note: Applications with items that are not individually valued and that are not accompanied by written documentation will not be considered.

Please list the rail line(s) or bus garage(s) you would like your car cards posted: 
Car cards cannot be assigned to specific bus routes only by bus garage.  Buses are assigned to routes based on need.  For example, Bus #6400 out of 77th Bus Garage can be assigned to the #1 Indiana route one day and the #8A Halsted another depending on need.  
Please list when you would like the co-promotion to begin:  
Please list any additional information you feel would be helpful to us in reviewing your application:  
CTA and Intersection reserve the right to reject any co-promotion.

For CTA and Intersection Only

Proposal Received

 FORMCHECKBOX 

Intersection
Date: 

 FORMCHECKBOX 

CTA
Date: 

Criteria Checklist

Purchased equal or greater value advertising from Intersection:

 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

501(c) 3 non-profit organization:




 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

Promotes ridership to an event or area CTA serves:


 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

Provides positive publicity for CTA:




 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

Enhances CTA’s community relations in service area:


 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

Has positive effect on CTA’s customers:



 FORMCHECKBOX 
 Yes
 FORMCHECKBOX 
 No

Approval
Intersection:
 FORMCHECKBOX 
 Approved
 FORMCHECKBOX 
 Denied

Date:
CTA:
 FORMCHECKBOX 
 Approved
 FORMCHECKBOX 
 Denied

Date:

 FORMCHECKBOX 
   Co-Promotion Agreement Received
Notes:

1

[image: image2.png]Intersection



